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Who We Are What We Do How We Do It Why It Works

PhaseOne Overview

PhaseOne will deliver findings and recommendations 
within 10 days of the initial meeting.
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Listening 
and Planning

We listen carefully to learn about your communications objectives.

Radio

Print
TV

Web

Packaging
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Deconstructing and 
Coding Communication

We deconstruct the communication into basic segments of meaning, 
identifying the elements and ideas in each segment – more than 650,000 

possible combinations – in terms of both content and style.
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Reconstructing and Applying 
Codes Across Frameworks

We assess the ability of each 
element and idea to accomplish 
specific goals and determine 
whether they are working 
together effectively.
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Forecasting 
Likely Outcomes

We’ll explain how your 
communication will perform 
relative to your:

• target audience

• market dynamics

• strategic objectives and goals
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Recommendations 
and Guidance

PhaseOne gives you clear, results-oriented feedback  
to help you make your communication more effective.

What is working:

What is not working:

What could work better:

What to retain, replicate, reinforce

What to eliminate, what can be fixed

Guidance on how to improve
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As experts in language, psychology and the other social sciences, 
we have a unique understanding of the patterns and

interrelationships that shape people’s attitudes 
and motivate their behaviors.

Our approach is based on academic theories that 
have been validated in real-world situations and proven reliable
across all measures, all product categories, and all media.

We have compiled a vast knowledge base that reflects 
more than 20 years of target audience research.

Scientific Expertise
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Since the PhaseOne 
approach is based on the 
fundamentals of human 
behavior, our work is not 
limited to the American 
consumer.

Our deep understanding 
of people, persuasion and 
communications enables 
us to work effectively 
throughout the world.

Global Expertise
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Drawing on decades 
of research involving 

hundreds of thousands of 
people, we can forecast 

how an audience will 
respond to your message, 

and then guide you 
to the most effective 

communications.

Vast Knowledge of Consumer Behavior

Focus groups and 
surveys are limited in 
what they can deliver.
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Is your message on the mark? 
Will your audiences respond the way you want them to?

It’s PhaseOne’s ability to forecast not only how they will respond, but 
why, that sets us apart.

We give you the edge you need to get it right — even as early as the concept 
or storyboard stage — so you can be on time, on budget and on target.

PhaseOne Communications
solutions@phaseone.net | 310.337.0100 Phone

Shawn Scheinoha  | 310.242.9180 Direct
6080 Center Drive, Suite 450, Los Angeles, CA  90045

The PhaseOne Difference


